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B^clusivsty rBpres&nted by the Washington Speakers Bureau 


About tha Presentations ; 

• Only Happy Customers Come Back 

The Incredible success of Stew Leonard's Is founded in their simple mission statement: "No 
unhappy customers." Every single employee Is trained to exceed customer expectations by 
flawfessly executing the fundamentals. Tom tells how he builds teams, creates leaders, and 
fosters innovation and continuous quality Improvement by telling behind the scenes stories 
that illustrate the power of his philosophies. These are powerful Ideas that can be translated 
successfully into any business or Industry. [30-90 minutes) 

• What We Do, How We Do !t, And How You Can Do It, Tool 

Improving quality in something that's already eonsidered the best Is a real chalienge. That’s 
exactly what Tom faced with the creation of the new Stew Leonard's. His approach was 
characteristically Tom Leonard: "Ask the questions, thisn listen carefully as they tell you what 
to do to succeed." It sounds deceptively simple, and it Is, once averyorta In the organization 
begins to look at the process of providing service through the customers' eyes. He tells, In 
practical terms, how to do it in your organization. (30-90 minutes) 


Speak with Tcm Leonard Before You Decide.., 

Tom Is available to disouss your program and answer questions about how he will tailor his 
message to meet your needs. He will remain available to you should you select him for your 
program. 


About Tom Leonard ; 

* President of Stew Leonard's-Darbury, the new second Slew Leonard's store. Opened In 
September, 1991. Tom's chailenge was to create a new store that improved on what was 
already considered to be one of the best examples of outstanding service quality in American 
business. He did so by listening to the customers at hundreds of focus groups, His unique 
process was highlighted in a half hour PBS series called Growind A Business . 
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About Tom Leonard (continued) 


• Prior to opening the second store, Tom as head of marketing for the original Stew Leonard's, 

He was responsible for much of the magic that customers love (such as the Parm Fresh Five • 
an animated robotics display of singing butter sticks, eggs, milk and orange juice cartons). The 
store is so special that Tom Peters and Nancy Austin referred to it as "the Disney of retail" irt 
their best seller, A Passion for Excellence , With 100,000 customers a weekend, in excess of 
$100 million a year In sales, that original location remain the most successful retail food store in 
the world. 

• Tom Is the recipient of dozens of awards and praises from industry including being named one 
of the 10 top young entrepreneurs in the U.S, by the Small Business Administration, 


What People Are Saving ; 

• ",.,,an absolutely stupendous contribution to our final morning's celebration. You're genuine 
candor, humor and enthusiasm were refreshing and enlightening." 

Roijsrt Wsesa, Vise PresSdentand QanersIManager, U.S.West 

• "t had no idea what a hit he would be! Tom did his homework and the audience just loved him, 

Sara Foley, Division Manager, Illinois Bell 

• "Tom, you premised us that your program would be the best participants would attend during 
the conference and you definitely fulfilled that promise!" 

KA Sdhonhoff, Manager, Product Announcement, Bdlok 

• “,,,without exception your presentation was the highlight of the two day event," 

Patrick DuHy, Vice President, Nevr England Telephcne 

• "You were outstanding, i have heard nothing but rave reviews," 

Bsrhara Estn'dge, Vice President, American Feed Industry Association 


We Want You To Choose With Confidence. Would You Like... 

• an audio or video preview tape? 

• to speak with Tom Leonard and discuss your program? 

• names/phone numbers or letters of recommendation? 
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